
Case Study: HealthNext 
Branding Project
The HealthNext Branding Project was an exciting opportunity to design a cohesive visual 
identity for a groundbreaking conference focused on healthcare innovation and holistic 
wellness. My role in this project encompassed the full branding journey—from initial 
research and concept development to creating the final deliverables that brought the 
conference to life.

Each stage of this project was guided by a commitment to balancing professionalism and 
approachability, ensuring the brand resonated with a diverse audience of healthcare 
professionals, wellness practitioners, and tech innovators. These case studies showcase 
my design process, creative problem-solving, and ability to deliver strategic solutions 
tailored to client needs.

Through these case studies, you’ll see how I translated HealthNext’s mission into a 
visually compelling and functional brand. Each step, from logo design to promotional 
materials and event signage, reflects a thoughtful approach to creating a brand that is 
not only aesthetically strong but also purpose-driven and impactful.



The HealthNext logo was created to 
encapsulate the conference's focus on 
innovation in healthcare and holistic 
wellness. The challenge was to design a 
logo that communicated both cutting-edge 
technology and a human-centered 
approach in a clean and professional way.

Design Process:

Initial Research:
I analyzed competitors in the 
healthcare and wellness 
industries to understand 
design trends and identify 
gaps. HealthNext needed a 
logo that stood out while 
resonating with its target 
audience of healthcare 
professionals and wellness 
practitioners.

Sketching Concepts:
I explored multiple ideas, from 
traditional medical symbols 
like the caduceus to abstract 
representations of DNA 
strands and human 
connections. The goal was to 
find a balance between 
modernity and warmth.

Refining the Concept:
During the refinement phase, I 
focused on balancing 
technical and human 
elements. I simplified the 
design for clarity and 
scalability, ensuring it could 
work well on both small and 
large applications. The result 
was a clean, modern logo that 
bridges the gap between 
innovation and care.

Logo design 



After finalizing the logo, I 
moved on to creating the 
brand guide, an essential 
document to ensure 
consistency and 
professionalism across all 
conference materials. The 
brand guide serves as a 
comprehensive reference 
for how the HealthNext 
identity should be used 
across digital and print 
platforms.

The HealthNext brand guide was designed to provide 
clear and concise guidelines for maintaining the 
visual and tonal consistency of the conference’s 
identity. This document ensures that everyone 
working on HealthNext materials—from designers to 
marketers—has the tools to represent the brand 
effectively.

Brand Guide Creation



The goal was to create 
promotional items that reinforced 
the HealthNext brand and 
provided functional value to 
attendees. I designed a tote bag, 
notebook, and T-shirt to engage 
the audience and create lasting 
impressions.

Design Process:

Tote Bag:
The tote bag features the logo and 
tagline “Innovate Health, Transform 
Lives.”
It was designed with a clean, modern 
layout using eco-friendly materials to 
reflect the conference’s wellness 
values.

Notebook:
The notebook cover incorporates the 
logo and subtle patterns inspired by 
DNA strands, emphasizing innovation.

T-Shirt:
The T-shirt design uses bold 
typography and a graphic element 
representing a blend of technology and 
wellness.
The vibrant turquoise accent stands 
out, making it wearable beyond the 
conference.

 Promotional Materials



Banners for Key Areas

Banners for the Sponsors Area, Registration Desk, and 
Information Desk were designed to guide attendees 
effectively while maintaining a professional appearance. The 
minimalist layouts, paired with bold typography and 
DNA-inspired graphics, ensure that these critical touchpoints 
stand out without overwhelming the visual environment.

Comprehensive Branding & Design Solutions



Conference Schedule with Event Space Map

The printed schedule combines a clean, easy-to-read layout with 
distinct time slots and session descriptions. By integrating the event 
space map into the schedule, attendees are provided with a 
comprehensive tool to plan their day and navigate the venue efficiently.

Comprehensive Branding & Design Solutions  
Name Badge with Venue Map

The conference name badge was designed with practicality 
and branding in mind. The front side prominently displays 
attendee information, including their name, role, and a QR 
code for quick access to resources. On the reverse side, a 
simplified venue map guides attendees to key locations such 
as the Main Hall, Sponsor and Networking Area, and Lounge. 
The badge merges functionality with aesthetic appeal, serving 
as a personal and navigational tool for participants.


