CASE STUDY: HEALTHNEXT
BRANDING PROJECT

The HealthNext Branding Project was an exciting opportunity to design a cohesive visual
identity for a groundbreaking conference focused on healthcare innovation and holistic
wellness. My role in this project encompassed the full branding journey—from initial
resedrch and concept development to creating the final deliverables that brought the
conference to life.

Each stage of this project was guided by a commitment to balancing professionalism and
approachability, ensuring the brand resonated with a diverse audience of healthcare
professionals, wellness practitioners, and tech innovators. These case studies showcase
My design process, credtive problem-solving, and ability to deliver strategic solutions
tailored to client needs.

Through these case studies, you'll see how | translated HealthNext’s mission into @
visually compelling and functional brand. Each step, from logo design to promotional
materials and event signage, reflects a thoughtful approach to creating a brand that is
not only aesthetically strong but also purpose-driven and impactful.



L0GO DESIGN

Design Process:

Initial Research:

| analyzed competitors in the
healthcare and wellness
industries to understand
design trends and identify
gaps. HealthNext needed a
logo that stood out while
resonating with its target
audience of healthcare
professionals and wellness
practitioners.

Sketching Concepts:

| explored multiple ideas, from
traditional medical symbols
like the caduceus to abstract
representations of DNA
strands and human
connections. The goal was to
find a balance between
modernity and warmth.

Refining the Concept:

During the refinement phase, |
focused on balancing
technical and human
elements. | simplified the
design for clarity and
scalability, ensuring it could
work well on both small and
large applications. The result
was a clean, modern logo that
bridges the gap between
innovation and care.
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The HealthNext logo was created to
encapsulate the conference's focus on
innovation in healthcare and holistic
wellness. The challenge was to design a
logo that communicated both cutting-edge
technology and a human-centered
approach in a clean and professional way.




BRAND GUIDE CREATION

After finalizing the logo, |
moved on to creating the
brand guide, an essential
document to ensure
consistency and
professionalism across all
conference materials. The
brand guide serves as a
comprehensive reference
for how the HealthNext
identity should be used
across digital and print
platforms.

BRAND STYLE GUIDE
PRIMARY LOGO SECONDARY LOGO
HEALTHNEXT HEALTH NEXT
Conference )
SUBMARK FAVICON
HEALTH NEXT ﬁﬁ §
Conference Frreiell

For digital use: No smaller than 150 pixels in width.
For print: No smaller than 2 cm in width to maintain readability and visual integrity.

LOGO CLEAR SPACE: X-HEIGHT

O O

HEALTH NEXT X Use the x-height of

“HEALTH NEXT” for clear

Conference
O O space around the logo
SUBMARK CLEAR SPACE
172X D
>|<< N Use the height of the
\Conﬁmnw submark (x) divided by 4 for
clear space (1/4x) around the
£ o ] submark

A primary logo with background color

C) HEALTH NEXT

=\ Conference

¢ HEALTHNEXT

\ Conference

¢ HEALTH NEXT

\ Conference

Use a secondary logo for a small space

......

COLORS

#111541 #3cbda? 4208236
RGE  17,21,65 RGB 60,189,167 RGB 32,130,166
CMYK 100,95, 36, 51 CMYK 69,0, 44,01 CMYK 83,38,22,11
PANTONE 2738 C PANTONE 3268 C PANTONE 7691 C
WEBSITE:

Use the primary colors for headers and accents.

Maintain a clean layout with a focus on usability and accessibility.
The logo should always be placed on the top left corner, linking to
the homepage.

SOCIAL MEDIA ACCOUNTS:

Profile pictures and cover images must feature the logo prominently.
Use brand colors and fonts in all posts, maintaining consistency in
visuals and messaging.

FONTS

Use for Hi, headline, titles Use for H2, H3, sub-headline, body text
Open Sans Kandin

Light Light Medium
Semibold Thin Bold

Bold Regular  Extra Bold

Be Part of the Conversation on the Future of Health -
Sign Up!

Join Us at the Forefront of Healthcare Innovation!

Unlock New Opportunities in Wellness - Join
HealthNext!

LOGO FONTS
MONO45 HEADLINE  Futura PT Light

USE OF THE LOGO IN COLLATERAL

EMAIL NEWSLETTERS

Place the logo at the top, aligned left or center.
Use brand colors for headings and call-to-actions.

PRINTED NEWSLETTERS, ADS, AND DIRECT MAIL

The logo should be prominently placed, maintaining
minimum size requirements.

Ensure all materials use brand fonts and color
schemes for consistency.

X HEALTHNEXT CALL TO ACTION
Confer

eeeee

#111541 #3cbda7 #2082a6
RGB 17,21,65 RGB 60,189,167 RGB 32,130,166
CMYK 100,95, 36,51 CMYK 69,0, 44,01 CMYK 83,38,22,11
Pant one 2738 C Pant one 3268 C Pant one 7691 C
#def1f2 #b4e2f0

RGB 222,241,242 RGB 180, 226,240
CMYK 12,0,4,01 CMYK 27,0,4,01

HEALTHNEXT

Conference

Secondary Logo

§ HEALTHNEXT

HEALTHNEXT

Leading the Way in Health
and Wellness

The HealthNext brand guide was designed to provide
clear and concise guidelines for maintaining the
visual and tonal consistency of the conference’s
identity. This document ensures that everyone

working on HealthNext materials—from designers to
marketers—has the tools to represent the brand

effectively.



PROMOTIONAL MATERIALS N

Design Process:

Tote Bag:

The tote bag features the logo and
tagline “Innovate Health, Transform
Lives.”

It was designed with a clean, modern
layout using eco-friendly materials to
reflect the conference’s wellness
values.

Notebook:

The notebook cover incorporates the
logo and subtle patterns inspired by
DNA strands, emphasizing innovation.

T-Shirt:

The T-shirt design uses bold
typography and a graphic element
representing a blend of technology and
wellness.

The vibrant turquoise accent stands
out, making it wearable beyond the
conference.

The goal was to create . U
promotional items that reinforced
the HealthNext brand and
provided functional value to
attendees. | designed a tote bag,
notebook, and T-shirt to engage
the audience and create lasting
Impressions.

HEl[lLTH NEXT
Conference

HEALTiExT \
Leading the Way ir
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COMPREHENSIVE BRANDING & DESIGN SOLUTIONS

Banners for Key Areas

‘ Banners for the Sponsors Area, Registration Desk, and
Information Desk were designed to guide attendees
effectively while maintaining a professional appearance. The

HEALTHNEXT minimalist layouts, paired with bold typography and
SBLS DNA-inspired graphics, ensure that these critical touchpoints
stand out without overwhelming the visual environment.
MEET OUR SPONSORS
MediNo®a NeUroFit  BIOWELL [ oo | @ \{a%w@ 7 4 On
egestation Grab qour (O

S HEALTH NEXT

INFORMATION

HEALTH NEXT

Conference

REGISTRATION

. GET YOUR WELCOME PACK




COMPREHENSIVE BRANDING & DESIGN SOLUTIONS

YOUR MAP TO HEALTHNEXT

;;;;;;;;;;;;;

NETWORKING AREA

We hope this schedule helps you make
the most of your HealthNext experience!
Explore innovative sessions, connect with
industry leaders, and immerse yourself in
the latest trends at the intersection of
healthcare and technology.

THANK YOU FOR JOINING US, AND HERE'S
TO A TRANSFORMATIVE CONFERENCE!

HEALTHNE) T

Conference

HEALTHNEXT SCHEDULE

YOUR GUIDE TO KEY SESSIONS
AND VENUE NAVIGATION

Day 1 - Monday

- 08:00 - 09:00
Registration and Welcome Coffee
“*Registration and information Desk Area®®

- 09:00-10:00
Opening Ceremony
**Main Hall**

-) 10:00 - 11:30
“Integrating Technology and Mental Health”
**Main Hall**

<) 11:30 - 12:00
Coffee Break

**Lounge and Dining Area®*

-~ 12:00 - 13:30

“Telemedicine Technologies and Their Im pact
on Healthcare Systems”

**Lecture Hall 1**
-) 13:30 - 14:30
Lunch

**Dining Area**

+) 14:30 - 16:00
“Innovations in Medical Devices”
**Lecture Hall 2**

- 16:00-17:30
“Integrating Medicine and Holistic Health
Approaches”

**Lecture Hall 1*%

2> 17:30 - 19:00
Networking Session

**Sponsors and Networking Area**

R

Day 2 - Tuesday

< 08:30 - 09:30
Morning Registration and Coffee

i o
wrRegistration Desk and Networking Area

£ 09:30 - 10:30 .
“Innovations in Digital Healthcare'

#*Main Hall**

-110:30 - 12:00

“Utilizing Artificial Intelligence in Diagnostics”

wi] ecture Hall 2%

£12:00 - 13:00
Lunch

#*Dining Area**

£)13:00 - 14:30

“The Future of Integrating Mental and Physical

Health”
=*[ecture Hall 1**

+114:30 - 15:00
Coffee Break
#*Lounge and Dining Area**

£115:00-16:30
Networking Session
#*Sponsors and Networking Area™®

Closing Discussion: “Overcoming Barriers in the

511700 - 17:30
Closing Remarks and Conference Conclusion

**Main Hall**

Name Badge with Venue Map

The conference name badge was designed with practicality
and branding in mind. The front side prominently displays
attendee information, including their name, role, and a QR
code for quick access to resources. On the reverse side, a
simplified venue map guides attendees to key locations such
as the Main Hall, Sponsor and Networking Area, and Lounge.
The badge merges functionality with aesthetic appeal, serving
as a personal and navigational tool for participants.

Conference Schedule with Event Space Map

The printed schedule combines a clean, easy-to-read layout with
distinct time slots and session descriptions. By integrating the event
space map into the schedule, attendees are provided with a
comprehensive tool to plan their day and navigate the venue efficiently.




